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OPENING REMARKS 
On the Ballot 
Politics can try your patience. 
A typical issue of Syracuse University Magazine is germinated about five months before it's placed in your mailbox. With such a long lead time it's often difficult to predict snafus that inevitably occur: the alumnus 
we profile who changes jobs right before we publish, the Persian Gulf 
war breaking out just as we're going to press with an article on the 
peace dividend. 
When we began assembling this issue, there were three viable candidates for 
President of the United States: George Bush, Bill Clinton, and H. Ross Perot. By 
the time we went to press there were only two. I hope when this magazine rea-
ches you, it's the same two candidates in the race. 
Of course, we could play it safe and not worry about what goes on beyond our 
campus. But there are so many Syracusans out there making the world interest-
ing, we can't resist trying to keep up with them. Luckily, we have an extraordi-
narily talented pool of alumni writers, illustrators, and photographers who make 
our job easier. 
To aid us in predicting what might be coming down the pike, and to help us 
sort out the complexity of the political process, we turned to a group of experts 
top in their fields. 
Richard Benedetto, who opens our special section on politics with an essay 
explaining voter frustration, is the White House correspondent for USA Today. 
He is a 1965 graduate of SU's Utica College and earned his master's in newspa-
per journalism from SU in 1971. 
John Crudele, who provides a status report on the economy, is the financial 
columnist for the New York Post and a 1974 Syracuse graduate in journalism and 
history. 
Peter Brown, who writes for us about education and health care, is the chief 
political correspondent for Scripps Howard N ews Se rvice and the author of 
Minority Party: Why Democrats Face Defeat in 1992 and Beyond. He earned his bach-
elor's degree from the Newhouse School in 1972 and his master's in 1974. 
Laurie Root Harrington, who covers the environment, is a free-lance wri ter in 
Syracuse and the editor of Clearwaters, the magazine of the New York Wate r 
Pollution Control Association. She earned a bachelor's in political science and 
journalism from SU in 1983 and a master's in English in 1986. 
Tina Press, who writes on foreign affairs, is a free-lance writer and adjunct pro-
fessor at the Newhouse School. She is a former senior producer of Consumer 
Reports TV News. 
You might also be interested to know that the Council for the Advancement and Support of Education has awarded Syracuse University Magazine a Gold 
Medal in its annual recognition program (sort of the "Oscars" of university 
publishing), placing us among the nation's top five university magazines. 
We also received a silver medal for the illustration by 
• .-... ~~tllr.lrrl~ra James Yang that appeared on the cover of our December 1991 issue on political correctness. 
~RH~ 
E DITOR 
P.S. Don't forget to vote. 
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A New Understanding 
! found it refreshing that here is an attempt to educate the general pub-
lic about new technologies that are 
used in such things as medical equip-
ment, consumer products, and office 
and laboratory equipment ["It's Time 
You Understood Something," June 
1992]. As a member of the scientific 
community, I am constantly dealing 
with nontechnical people who are very 
interested in scientific and technologi-
cal issues that they read about in news-
papers, magazines, and books, and that 
they see on television and in the 
movies. I have found that once you 
explain the science behind these tech-
nologies in terms of familiar experi-
ences ... most people quickly grasp 
the concept. 
Americans with at least a basic 
understanding of science and technolo-
gy from articles such as these can then 
make more intelligent public policy 
decisions. A basic understanding of the 
benefits and drawbacks of certain tech-
nologies is necessa ry for makin g 
informed choices. 
DANIEL WALCZYK '86 
SOMERVILLE, MASSACHUSE1TS 
T h e art i c l e on "Rational Expectations" was very interesting. 
However back in the early 1950s while 
working on my Ph.D. in consumer eco-
nomics ... I developed a model known 
as psychonomics based on consumer 
behavior and economic principles. Both 
are interdependent on each other. 
Since using this model, I have in 
recent years predicted the stock mar-
ket crash of 1989 and both recessions 
in the last 10 years ... 
Consumer psychology is a more 
important factor than economic princi-
ples in forecasting the future economic 
outcome. This is also true in marketing 
research. Unfortunately my theory is 
not used too often. 
My current economic forecast is that 
our economy will not improve in a 
marked positive direction until we 
have a new president in November. 
SEYMOUR D. L ESSER '48 
SALINAS, CALIFORNIA 
Sister Angela 
U pon reading the June 1992 issue I was revolted to learn that Angela 
Davis, convicted felon, Communist, 
/ 
IN BASKET 
racist, felon, anarchistic advocate of the 
violent overthrow of the government of 
the United States, has been appointed 
as Visiting Professor of the Humanities. 
What next-the appointment of Sister 
Souljah to the music and arts faculty? 
THOMAS R ENNIE '65 
ROCHESTER, NEW YORK 
Wondered what h appe ned to Angela Davis. See in Syracuse 
Magazine, June 1992, that she's on our 
campus. None too popular with folks 
out here 10 years ago at University of 
California San Diego. Visit by Russian 
poet Yevgeny A. Yevtus henko was 
noteworthy. I admire him! 
Miscellany 
PATRICK FIORE '45 
CHULA VISTA, CALIFORNIA 
I t is disgusting to read that the Daily 
Orange has decided to play into the 
politically correct hands of homosexual 
activists by furthering the cause of 
"gay and lesbian marriages" and cham-
pioning their "right" to live among nor-
mal married couples on campus [End 
Notes, June 1992]. 
Only by a ridiculous distortion of the 
real definition of terms like "marriage" 
and " famil y" can the PC crowd 
achieve their ends. Homosexuality is a 
compulsive disorder which clamors for 
acceptance of a lifesty le wh ich is 
bizarre and dangerous. 
~ pen in hand . ... The article opens with 
~ a negative comment regarding a dancer 
;;; who did not really want to come to the 
dance. As a dancer this year, I can say 
that 90 percent of the dancers were 
extremely excited to be participating. 
No one is required to partic ipate. 
Students do so out of their own initia-
tive and are free to leave at any time. 
Why was there no mention of the 
amount of money raised this year, 
despite the economic recession? Why 
was there no mention of the members 
of the fraternities and sororities ... 
who worked at tables all day on 
Saturday selling refreshments, painting 
faces, etc., to benefit MDA? ... 
JoANNE BORSELLI '93 
B URLINGTON, MASSACHUSETTS 
I much enjoy your magazine. I particu-larly like reading fiction by SU 
alums. It is good to see the products of 
an SU education, as well as to read 
about the interesting accomplishments 
of our graduates. I am happy to know 
that a favorite cartoon, Jump Start, is 
done by a Syracusan. 
MARY STRONG '47 
HONEOYE FALLS, NEW YORK 
Call Your Lawyer 
More response to our March 1992 feature 
on SU lawyers: 
Great article on Ira Kurzban! The article captured Ira's legal ability, 
his tremendous effort on behalf of his 
fellow mankind, and the stature that he 
has achieved in the legal community. 
Regarding the entire issue, it was a 
tremendous improvement over the 
article dealing with political correct-
ness. One wonders what world some 
university professors live in. 
ROBERT G. BREIER '65 
CoRAL GABLES, FLORIDA 
Your piece, "How I learned to love lawyers," is an insult to all non-
lawyers .... 
R. BRUCE SKEWES '61 
OAK RIDGE, N EW J ERSEY 
At SU, my professors taught that a 
university has an obligation to the com-
munity and the cultural, inte llectual 
life of citizens. 
After reading the article concerning the 1992 MDA Dance Marathon at 
SU [University Place, June 1992], I 
found myself quickly sitting down with 
3 
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Why don't you have articles regard-
ing these purposes? 
CYNTHIA BANAS '69 
VERNON, N EW YORK 
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